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Abstract
This paper examines the relationship between social media usage and academic performance among college students. Drawing on recent empirical studies, the paper argues that moderate use for academic purposes can benefit learning outcomes, while excessive recreational use is negatively correlated with GPA and study time. A review of five peer-reviewed studies (2019-2024) reveals a consistent pattern: students spending more than three hours daily on social media report significantly lower academic self-efficacy and higher rates of procrastination. Recommendations include digital wellness interventions targeted at first-year students.


Effects of Social Media on Academic Performance Among College Students
Social media has become integral to college student life. While platforms like Instagram and TikTok offer benefits including real-time information access and peer collaboration, researchers have raised concerns about prolonged use and academic outcomes (Chen & Lin, 2021). This paper synthesizes empirical literature on this relationship, arguing that context and intentionality determine whether social media harms or helps academic performance.
Discussion
Reviewed studies converge on a nuanced picture. Academic-oriented use is weakly associated with improved grades (Watkins, 2020). Passive recreational scrolling is consistently linked to reduced study hours and increased procrastination (Twenge & Martin, 2022). Institutions should adopt evidence-based digital wellness programs distinguishing productive from recreational use patterns.
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