Digital Marketing Strategy
Brand / Product: 
Period: 
Prepared By: 

1. Goals & OKRs
	Objective
	Key Result 1
	Key Result 2
	Owner
	Deadline

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	



2. Target Audience & Personas
	Persona
	Demographics
	Pain Points
	Online Channels
	Messaging Hook

	
	
	
	
	

	
	
	
	
	



3. SEO & Content Strategy
Primary Keywords: 
Content Pillars: 
	Content Type
	Topic / Title
	Target Keyword
	Publish Date
	Goal

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	



4. Paid Advertising
	Platform
	Campaign Type
	Monthly Budget ($)
	Audience Targeting
	CPA Target ($)

	Google Ads
	
	
	
	

	Meta Ads
	
	
	
	

	LinkedIn Ads
	
	
	
	



5. Social Media Plan
	Platform
	Post Frequency
	Content Mix
	Primary Goal
	Responsible

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	



6. Email Marketing
List Size / Segments: 
	Campaign Name
	Audience Segment
	Send Frequency
	Goal / CTA
	Metric

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	



7. Analytics & Reporting
	Metric
	Tracking Tool
	Reporting Frequency
	Owner

	Organic Sessions
	Google Analytics
	Weekly
	

	ROAS
	Ads Platform
	Weekly
	

	Email Open Rate
	Email Platform
	Monthly
	

	Cost per Lead
	CRM
	Monthly
	







