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  INSIDE: [Teaser A]    [Teaser B]    [Teaser C]    WEATHER: [Forecast]  

[BANNER HEADLINE IN ALL CAPS -- Major Story of the Day]
[Sub-deck: One or two sentences elaborating on the headline with key facts]

	By [Name], [Publication] | [City Dateline]
Lead paragraph of the banner headline story. Anchor to the most recent, most important development. Use present-tense framing for immediacy where appropriate.
"[Key quote from primary source.] -- [Name, Title, Organization]"
Second paragraph adds factual depth. Statistics, official records, or expert analysis. Cite sources inline with name and affiliation.
[ IMAGE PLACEHOLDER ]
[Photo caption, photographer credit]
Third paragraph -- wider context and implications. What does this mean for the community or world? Keep speculation minimal and attributed.
	[SECOND STORY HEADLINE]
By [Reporter], [Bureau]
Opening paragraph of story two. A strong front page carries two or three distinct stories above the fold. This one should be thematically separate from the lead.
"[Pull quote from story two -- one powerful sentence.]"
Continued development. Provide names, titles and places with precision. Numbers and dates must be specific.
[THIRD STORY HEADLINE]
Brief opening of the third story. Two to three short paragraphs. Tight writing -- every word earns its place on the front page.
	QUICK BRIEFS
[Brief 1 Headline]
[One sentence. Source.]
[Brief 2 Headline]
[One sentence. Source.]
[Brief 3 Headline]
[One sentence. Source.]
CORRECTIONS
In yesterday's edition, [describe the error] was incorrectly stated. The correct information is [correction]. We regret the error.
EDITOR'S PICKS
-> [Feature on page [X]]
-> [Opinion on page [X]]
-> [Special report on page [X]]
CONTACT
Newsroom: [Phone]
Email: [news@publication.com]
Web: [www.publication.com]
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